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INTRODUCTION

At the 2014 European Youth Event (EYE 2014) organised by the European Parliament on
9-11 May in Strasbourg, thousands of young Europeans will examine, discuss and put
forward new ideas on five themes: the fight against youth unemployment, the digital
revolution, the future of the EU, sustainable development and European values.

Against that backdrop, and in the run-up to the 2014 European elections which will take
place between 22 and 25 May next, the European Parliament has carried out an opinion
survey among young Europeans aged 16-30 in the 28 EU Member States1. The survey
addresses the five main themes of EYE 2014 in turn, with the aim of taking stock of the
views of young Europeans on these themes.

I. YOUTH AND JOBS

1.1. A strong sense of exclusion

More than half of young Europeans feel that in their country young people have
been marginalised and excluded from economic and social life by the crisis (57%,
versus 41% who do not share this opinion).
The perception that young people have been marginalised by the crisis varies quite
markedly between Member States, with scores ranging from 31% in Denmark to 87%
in Greece, but this impression was common to an absolute majority of the young
people interviewed in 16 Member States.

1.2. Opinions on how far the education system is adapted to the world of work
vary considerably between Member States

Although an absolute majority of young Europeans (55% versus 42%) consider
that their country’s education and training system is well adapted to the current
world of work, perceptions vary significantly from one Member State to another.
A majority of young people in 11 EU countries say that their country’s education
system is not well adapted to the world of work. This feeling is particularly
widespread in countries with high youth unemployment rates (Greece, Spain,
Bulgaria, Slovenia and Romania in particular).

1.3. Youth and mobility within the EU

‐ More than four in ten young Europeans (43%) said that they would like
to work, study or undergo training in another EU country. This voluntary
mobility is an aspiration shared by at least six out of ten young people in six
EU Member states (Slovenia, Croatia, Estonia, Cyprus, Romania and Italy)
and by at least half in 15 others.
In contrast, young people in Belgium, the Netherlands, the United Kingdom
and France are the least likely to express a desire for mobility (fewer than a
third of respondents in these four countries).

1 Telephone survey conducted between 13 March and 2 April 2014, among 13,437 young Europeans aged
16 to 30 in the 28 Member States of the European Union. The methodology used was that of the Flash
Eurobarometer surveys



3

‐ Just over a quarter of the young people interviewed (26%) admitted that
the crisis “forces” them to go to another EU country to study or work.
This forced mobility affects more than half of young people in Poland,
Romania, Croatia, Greece, Cyprus and Slovakia and more than four out of ten
in Bulgaria, Italy, Portugal, Hungary and Slovenia.
Thus, in countries with a high youth unemployment rate, a significant
proportion of young people feel compelled to move to another EU
country. In contrast, few young people feel this way in those countries where
the unemployment rate is low (fewer than 5% in Austria, Germany, Sweden,
Denmark and the Netherlands).

‐ Although mobility within the EU represents an alternative for some young
Europeans, there is a substantial difference between words and deeds. Thus,
while 43% of young people said that they would like to work or study in
another EU country, only 13% have done so

1.4 Entrepreneurship as an employment solution?

Young Europeans are still not particularly enthusiastic about entrepreneurship
as a possible response to the jobs crisis.

‐ More than half of young people have no wish to start their own business
(52%).

‐ Just over a fifth would like to do so but consider that it is too difficult (22%).
‐ Only a quarter of young Europeans say they have, or have had, a business

project (5% have done so, 17% intend to do so in the near future and 3% tried
to start a business but gave up because it was too difficult). Young Europeans
are most likely to be attracted to entrepreneurship in Romania (33% “intend to
start a business in the coming years”), Lithuania (32%) and Estonia (31%).

1.5 The “Youth Guarantee”

The “Youth Guarantee”, launched in 2010 by the European Parliament and adopted
last year by the EU, suffers from a lack of visibility among its core target audience.

‐ Almost eight in ten young people have not heard of the initiative intended to
combat youth unemployment (79%).

‐ 17% have heard of it but are not familiar with the details.
‐ Only 4% have detailed knowledge of it.

II. THE DIGITAL REVOLUTION

2.1 The digital generation are not attracted to careers in the digital sector,
although they do see it as a sector that will create a large number of jobs

Although a very large majority of young Europeans believe that the digital sector will
create a large number of jobs in the future (82% agree that the Internet and new
communication tools are likely to create a large number of jobs for young people in
the future), very few of them see it as an individual career choice.
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When asked in which sector they would like to work in the future, only 9% of young
Europeans mentioned the Internet, ranking it far behind teaching and education,
health, commerce, sport and culture, communication and tourism in particular.

2.2 A significant number of young people are worried about the protection of
personal data online

Although young Europeans are heavy users of the Internet and social networks they
are divided about their impact on democracy role: 46% of young Europeans consider
that social networks represent “progress for democracy, because they allow everyone
to take part in the public debate”, whereas 41% see them primarily as a “risk for
democracy, because of the inappropriate use that may be made of personal data”.

Social networks are primarily considered as representing progress for democracy in
16 Member States, in particular in the Nordic countries and Spain.

The perception that social networks pose a risk for democracy is predominant in 10
EU countries, notably in Hungary, France, Belgium and Latvia (at least 50% in these
four countries).

The young people who studied the least are far more alive to the risk to personal data
on social networks (52%) than those who studied the longest (41%) and students
(37%).

III. THE FUTURE OF THE EUROPEAN UNION

3.1 Strength through unity

Seven out of ten young Europeans consider that their country’s membership of the EU
is a strength in the context of globalisation (70%), while 23% say it is a weakness.

This view is supported by an absolute majority of young people in 26 EU countries
(with the highest scores in the Netherlands, Germany, Luxembourg and Belgium,
where more than three-quarters of respondents answer “more of a strength”).

3.2 Participation in the public life in the EU

With a score of 44%, voting in the European elections is seen by young Europeans
as the most effective way of participating in public life in the EU, ahead of
individually helping the most needy (35%), taking part in political debates on the
websites or social media of the European institutions (23%) and joining associations
and NGOs (23%).

‐ Voting in the European elections is seen as the most effective way of
participating in public life in 19 Member States, led by the Nordic countries,
the Benelux countries, France and Austria.

‐ Nine other Member States identified “individually helping the most needy” as
the most effective way of participating in public life.

‐ Respondents in Portugal (32%), Latvia (31%) and Germany (29%) are the
most likely to mention taking part in political debates on the websites or social
media of the European institutions.
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IV. SUSTAINABLE DEVELOPMENT

4.1 Youth, a key player in sustainable development

Huge numbers of young Europeans have adopted a series of actions in everyday life
in order to protect the environment and combat global warming, in particular:

‐ Systematically sorting waste (74%);
‐ Reducing water and energy consumption (65%);
‐ Reducing consumption of disposable items (58%).

4.2 Young Europeans support the development of renewable energies

Developing renewable energies easily tops the list of the most efficient ways of
ensuring the EU’s energy independence: this solution was mentioned by more than
seven out of ten young Europeans (71%), far ahead of inventing new forms of energy
(39%), energy savings (36%) and facilitating energy exchanges between EU countries
(20%).

V. EUROPEAN VALUES

5.1 Young Europeans want the European Parliament to give priority to human
rights, freedom of speech and gender equality

Young Europeans want the European Parliament to give priority to defending human
rights (51%), followed by freedom of speech (41%) and equality between men and
women (40%).

5.2 Young Europeans and the achievement of gender equality

57% of the young people interviewed think that “their generation will finally see the
achievement of true gender equality”, while 42% take the opposite view.

Young Europeans are predominantly optimistic about the achievement of gender
equality within their generation in 24 Member States. The exceptions are Sweden,
Slovakia, the Netherlands and Finland, where opinion is divided.  Interestingly, young
people are the most sceptical in Sweden (74%), a country with heightened awareness
of the need to combat discrimination in general, and to promote gender equality in
particular.
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I. YOUTH AND JOBS

1.1. A strong sense of exclusion

a) European average

b) National results
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c) Sociodemographic results
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1.2. Opinions on how far the education system is adapted to the world of work vary
considerably between Member States

a) European average

b) National results
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c) Sociodemographic results
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1.3. Youth and mobility within the EU

a) European average
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b) National results
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c) Sociodemographic results
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1.4 Entrepreneurship as an employment solution ?

a) European average
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b) National results
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c) Sociodemographic results
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1.5 The “Youth Guarantee”

a) European average

b) National results
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c) Sociodemographic results
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1.6 Future challenges for the EU and its Member States

a) European average

(MAX. 3 ANSWERS)
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b) National results
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c) Sociodemographic results
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II. THE DIGITAL REVOLUTION

2.1 The digital generation are not attracted to careers in the digital sector, although they
do see it as a sector that will create a large number of jobs

a) European average
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b) National results
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c) Sociodemographic results
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2.2 A significant number of young people are worried about the protection of personal
data online

a) European average
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b) National results
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c) Sociodemographic results
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III. THE FUTURE OF THE EUROPEAN UNION

3.1 Strength through unity

a) European average
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b) National results
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c) Sociodemographic results
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3.2 Participation in the public life in the EU

a) European average

(MAX. 3 ANSWERS)
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b) National results
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c) Sociodemographic results
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IV. SUSTAINABLE DEVELOPMENT

4.1 Youth, a key player in sustainable development

a) European average

(MULTIPLE ANSWERS POSSIBLE)
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b) National results
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c) Sociodemographic results
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4.2 Young Europeans are in support the development of renewable energies

a) European average

(MAX. 2 ANSWERS)
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b) National results
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c) Sociodemographic results
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V. EUROPEAN VALUES

5.1. Young Europeans want the European Parliament to give priority to human rights,
freedom of speech and gender equality

a) European average

(MAX. 3 ANSWERS)
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b) National results



43

c) Sociodemographic results



44

5.2 Young Europeans and the achievement of gender equality

a) European average

b) National results
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c) Sociodemographic results
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5.3 EU’s external relations with its partners

a) European average

(MAX. 2 ANSWERS)
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b) National results
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c) Sociodemographic results


